VisitEngland Visitor Attraction Quality Scheme 2016

Commandery

You were visited by Tim Davies on Tuesday 16 August 2016

The following report relates to the recent quality assessment of The Commandery under the
Visitor Attraction Quality Scheme. The report details the findings of the assessment, as discussed

during the debrief on 16th August 2016 with David Nash.

This attraction has passed its VisitEngland accreditation.
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You have achieved 151 marks out of a possible 200 marks, which gives a score of 76%

KEY: 0 = unacceptable | 1 = poor / 2 = disappointing / 3 = good / 4 = very good / 5 = excellent
In order to achieve accreditation, the attraction must score at least 60% overall and in all sections, excluding Pre-arrival. Additionally, all individual elements
must score 1 (poor) or higher. A sectional or overall score below 60% or an individual element score of 0 (unacceptable) will result in a fail.



VisitEngland Visitor Attraction Quality Scheme 2016

Worcestershire County Museum

You were visited by Tim Davies on Tuesday 09 August 2016

The following report relates to the recent quality assessment of Worcestershire County Museum -
Hartlebury under the Visitor Attraction Quality Scheme. The report details the findings of the
assessment, as discussed during the debrief on 9th August 2016 with Rachel Robinson, Property

& Projects Manager.

This attraction has passed its VisitEngland accreditation.
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You have achieved 167 marks out of a possible 210 marks, which gives a score of 80%

KEY: 0 = unacceptable / 1 = poor / 2 = disappointing / 3 = good / 4 = very good / § = excellent
In order to achieve accreditation, the attraction must score at least 60% overall and in all sections, excluding Pre-arrival. Additionally, all individual elements
must score 1 (poor) or higher. A sectional or overall score below 60% or an individual element score of 0 (unacceptable) will result in a fail.



Worcester City Art Gallery and Museum

You were visited by Tim Davies on Friday 19 August 2016

The following report relates to the recent quality assessment of Worcester City Art Gallery and
Museum under the Visitor Attraction Quality Scheme. The report details the findings of the
assessment, as discussed during the debrief on 19th August 2016 with Angela Bishop, Museums

Business Manager.
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You have achieved 161 marks out of a possible 195 marks, which gives a score of 83%

KEY: 0 = unacceptable / 1 = poor / 2 = disappointing / 3 = good / 4 = very good / § = excellent
In order to achieve accreditation, the attraction must score at least 0% overall and in all sections, excluding Pre-arrival. Additionally, all individual elements
must score 1 (poor) or higher. A sectional or overall score below 60% or an individual element score of 0 (unacceptable) will result in a fail.



